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Grey Group Indonesia merupakan salah satu agensi multinasional yang sudah sejak 
lama bergerak dalam bidang periklanan. Grey berdiri pada tahun 1917 di New York. 
Grey pada awalnya berfokus pada kegiatan direct marketing. Di Indonesia sendiri 
Grey berdiri dengan nama akte PT. Rama Perwira. Grey Group Indonesia memberikan 
beberapa pelayanan berupa Advertising, Brand Consulting,Brand Monitoring, CRM, 
Digital Marketing Interactive, Direct Marketing, Social Media, Web Design 
Production, hingga  Public Relations. Selama praktek kerja magang berlangsung, 
penulis berada dibawah koordinasi dan pengawasan Senior Account Executive Masayu 
Difa serta Bussines Director Serene Loo. Penulis berkesempatan melakukan 
kontribusi  account servicing kepada sejumlah klien. 
 
Dalam masa praktek kerja magang ini, penulis dituntut untuk mengasah kemampuan 
yang harus dimiliki untuk profesi Account Executive khususnya dalam bidang account 
management.  Praktik kerja magang ini juga dirasa dapat mengasah keterampilan 
pendukung yang sesuai dengan kebutuhan dunia kerja seperti kemampuan 
pengambilan keputusan, negosiasi, ketelitian,  mampu berkomunikasi dengan baik, 
berpikir kreatif, kemampuan manajemen konflik,antusiasme yang tinggi , kemampuan 






















Grey Group Indonesia is a multinational agency that has long been engaged in 
advertising. Grey was founded in 1917 in New York. Grey at the begining focused 
on direct marketing activities. In Indonesia, Grey stands under the name of PT. 
Officer Rama. Grey Group Indonesia provides several services in the form of 
Advertising, Brand Consulting, Brand Monitoring, CRM, Interactive Digital 
Marketing, Direct Marketing, Social Media, Web Design Production, and Public 
Relations. 
 
During the internship practice, the author is under the coordination and 
supervision of Senior Account Executive Masayu Difa and Business Director 
Serene Loo. The author has the opportunity to aid in handling several clients. The 
author required to hone skills that must be owned for the Account Executive, 
especially in the field of account management. This internship is also felt to be able 
to hone supporting skills that are suitable to the needs of the workforce such as 
decision making ability, negotiation,conscientious able to communicate well, think 
creatively, conflict management skills, high enthusiasm, ability to work under 
pressure, and the ability to work together in team.  
 
 





















Segala puji bagi Allah SWT, atas berkat dan rahmat Nya penulis dapat 
menyelesaikan penulisan laporan kerja magang “Aktivitas dan Implementasi Peran 
Account Executive Grey Group Indonesia” sebagai prasyarat kelulusan jenjang 
strata satu Ilmu Komunikasi. Penyusunan laporan kerja magang ini tak lepas dari 
dukungan berbagai pihak. Oleh karena itu, penulis ingin mengucapkan terima kasih 
sebesar-besarnya kepada :  
 
1 Inco Hary Perdana S.Ikom, M.Si selaku Ketua Program Studi Fakultas Ilmu 
Komunikasi Universitas Multimedia Nusantara. 
2 Hanif Suranto, M,Si selaku pembimbing magang yang selalu memberi 
motivasi serta saran selama masa magang berlangsung. 
3 Ibu Sri Haryani yang terkasih, Ayahanda Arief Fadillah, serta Raihan 
Fahriza, terima kasih selalu mendukung dan mendoakan penulis, terima 
kasih untuk selalu menjadi sumber tawa bahagia penulis. 
4 Eyang Putri Sukarni dan Eyang Kakung Girman yang selalu mendukung 
dan mendoakan penulis.  
5 Mentor serta supervisi penulis selama masa kerja magang . Terima kasih 
Serene Loo dan Masayu Difa yang telah membimbing penulis, memberi 
masukan serta arahan kepada penulis sehingga ilmu yang diberikan dapat 
diterapkan. I will forever be grateful for the knowledge and skills that I have 
gained working under you. Thank you!  
6 Tak lupa terima kasih penulis kepada tim di Grey, Mr. Subbaraju Alluri, 
Kak Sekar, Manda, Farkhan, Tiffany, Kak Niken, Shahnaz, Zio, Kak Eko 
Kak Nino, Kak Niken, Kak Jesslyn, Kak Lydia, Kak Medina, Kak Intan. 
Mba Ika, serta Mas Dori. 
7 Raditya Arlan Erlangga Hanna Haritzaning, Ebrina Victoria, dan Rizky 
Ramadhan Sutanto, terima kasih untuk selalu memberikan ruang bagi 
penulis untuk berkeluh kesah, menyumbang gelak tawa dan memberi 




8 Febiola Valenciana, Sarasetya Testarossa, Debora Christina, Alsya Biandra, 
Tessa Gabriele, Ruth Eltiany. Sahabat sahabat penulis yang tak lelah untuk 
saling memotivasi dan saling mengingatkan.  Untuk teman teman Rahasia 
Negara yang penulis sayangi, semoga dimudahkan jalannya menuju 
kelulusan dan dalam mengejar impian. 
9 UMN TV GEN 5 yang selalu memberikan dan dukungan semangat bagi 
penulis  agar bisa menyelesaikan laporan ini tepat pada waktunya. 
 
 










KATA PENGANTAR ........................................................................................... iv 
DAFTAR ISI .......................................................................................................... vi 
DAFTAR GAMBAR ........................................................................................... viii 
DAFTAR TABEL .................................................................................................. ix 
BAB I ...................................................................................................................... 1 
1.1 Latar Belakang ......................................................................................... 1 
1.2 Tujuan Kerja Magang ............................................................................... 4 
1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang ..................................... 5 
BAB II ..................................................................................................................... 7 
2.1 Profil Perusahaan ........................................................................................... 7 
2.2  Logo .............................................................................................................. 9 
2.3 Visi dan Misi ................................................................................................. 9 
2.4 Struktur Organisasi ...................................................................................... 10 
2.5 Ruang Lingkup Kerja Divisi Terkait ........................................................... 13 
2.5.1  Account Executive ................................................................................ 13 
2.5.2  Account Manager ................................................................................. 14 
2.5.3  Strategic Planner / Account Planner ................................................... 14 
2.5.4  Executive Creative Director ................................................................ 14 
2.5.5 Creative Director .................................................................................. 14 
2.5.6 Art Director........................................................................................... 14 
2.5.7 Copywriter ............................................................................................ 14 
2.5.8 Graphic Designer ................................................................................. 15 
ivii 
 
2.5.9 Social Media Officer ............................................................................. 15 
 
BAB III ................................................................................................................. 16 
3.1 Kedudukan dan Koordinasi ......................................................................... 16 
3.2 Tugas yang dilakukan .................................................................................. 16 
3.3 Pembahasan ................................................................................................. 20 
3.3.1 Uraian Pelaksanaan Kerja Magang ....................................................... 20 
3.3.2 Kendala Proses Kerja Magang .............................................................. 34 
BAB IV ................................................................................................................. 36 
4.1 Kesimpulan .................................................................................................. 36 
4.2 Saran ............................................................................................................ 37 
4.2.1 Saran Kepada Universitas ..................................................................... 37 
4.2.2 Saran Kepada Grey Group Indonesia ................................................... 37 




DAFTAR GAMBAR  
 
Gambar 3. 1 PPT Desk Research SRC ................................................................. 21 
Gambar 3. 2 PPT Field Research SRC ................................................................. 22 
Gambar 3. 3 PPT Field Research SMOK ............................................................. 22 
Gambar 3. 4 Proses Produksi TVC Downy .......................................................... 23 
Gambar 3. 5 Contoh  Insitu Deliverables Oral-B .................................................. 25 
Gambar 3. 6 STB & Video  Herbal Essences ....................................................... 26 
Gambar 3. 7 Social Media Post Brand OBH......................................................... 27 
Gambar 3. 8 Social Media Post Brand OBH Ibu dan Aku ................................... 28 
Gambar 3. 9 Social Media Post Brand Mebo ........................................................ 29 
Gambar 3. 10 UriCran Announcement at IMBEX................................................ 30 
Gambar 3. 11 Winner for Maltofer Blogger Competition .................................... 30 
Gambar 3. 12 BOOM Instagram Scan .................................................................. 31 
Gambar 3. 13 Insight Video on Pantene Presso Deck .......................................... 33 






Tabel  1 Data Klien Grey Group Indonesia ............................................................ 8 
Tabel  2 Tugas Yang Dilakukan............................................................................ 17 
